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Describe in detail the factors affecting the selection of
distribution channel. Roll No.
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What are the varlous forms of retail organizations ?
Describe the services performed .by retailers to the
sociefy.
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Unit is compulsory. All questions carry equal rnarks.
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f)efine and explain critically the tenn marketing and
discuss the nature and scope of marketing.
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What is Marketing Mix ? Classiff marketing mix
variables. Why changes should be done in rnarketing
rnix ?
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What is rnean by Consumer Behaviour ? Explain the
characteristics of Indian consurner' s buying behaviour.
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What do you rmderstand by Marketing Environment ?

Discuss internal and extemal forces affecting marketing
environrnent.
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What do you understand by Branding ? Explain the

impsrtance of Branding. What points should ,,be

considered while selecting a good brand ? i
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Explain the process of developing e new product. What

are the reasons that contribute the failure of a new

product ?
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Which factors should be kept in mind by a new company

while formulating its price policy ? Disc.uss in brief the

effect of social and moral reasons in price determination"
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Explain the meaning of discounts. Describe in brief
discounts and its ryPes.
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