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Describe in‘ detail the factors affecting the selection of
distribution channel.
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'What are the various forms of retail organizations ?
Describe the services performed - by retailers to the
society.
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M. Com. (Fourth Semester)
EXAMINATION, 2020
(Optional—Specialization)
{Optional Group (A) Marketing]
Paper First
PRINCIPLES OF MARKETING
Time : Three Hours

Maximum Marks : 80
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Attempt all the five questions. One question from each
Unit is compulsory. All questions carry equal marks.

SHE—1
(UNIT—1)
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Define and explain critically the term marketing and
discuss the nature and scope of marketing.
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What is Marketing Mix ? Classify marketing mix

variables. Why changes should be done in marketing
mix ?
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What is mean by Consumer Behaviour ? Explain the
characteristics of Indian consumer’s buying behaviour.

FrerdT
(Or)
fqur wafawer & o g9 wws § 2 fRuvE gafaRer @

yIfdg &% ATl fafe 9 s ikl @ e
BT |

What do you understand by Marketing Environment ?
Discuss internal and external forces affecting marketing
environment.
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What do you understand by Branding ? Explain the
importance of Branding. What points should be

considered while selecting a good brand ? y
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Explain the process of developing a new product. What

are ‘the reasons that contribute the failure of ‘a new
product ? ‘
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Which factors should be kept in mind by a new company
while formulating its price policy ? Discuss in brief the
effect of social and moral reasons in price determination.
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Explain the meaning of discounts. Describe in brief
discounts and its types. '
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