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Group-A: Marketing)
Paper First

, MARKETING MANAGI]MENT
Time : Three Hours

Maximum Marks : 100

lhe , q-ft cts qvq) h sf,-i *ftq I !r+o {fiTS t \'fi. er;T
ffirT orM d r n',fi w-fr S ot-6 rrqrq d t

Atternpt all the five questions. Ore question from each
Llnit is cornpulsory. All questions carry equal marks.

qor{-r
(uNxT-r)

1. frqlTq fH'+r"r * oilc rqr qq$rd S I Aq* ftqq o)
clnfua ffii Eld rTM mr qofq ot&r r

What do you understancl by Marketing Mix ? Discuss the
forces rvhich affect the tvlaiketing tUixl

o{emr

(or)
Ewrtsf,i al-fl61-{ .p qfoTNT {tf$q f wqi?f,r drq6T-{ otftM qdr{g I frqnTq t sqq}fin cq-qgx d srEq-qq S
tr6-tr d) aqrsr ft1ft\

{A-B) P. r" 0.
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Define Consurner Behaviour. Explain the characteristics
of consumer behaviour. Also explain the importance of
consumer behaviour in rnarketing.

q+r{-z
(uNrT-_2)

2. qro-s q?r t' ? q-o *cqTd t frrfl q-m-R ft.-.q * ? Vo erd
filg at frfiqorci 6r u:d-s +tfuq I

What is Brand ? How does it differ from Trademark ?
State the characteristics ofa good brand.

qelqr

(or)
B-f,Tr( ffcr{ q-dn- r} sTTq rfi srTsid' d U fs-+t ftfun
cfin{Trci} +t qreil etfrq I sf,irq ftfi{ ?s. or. ftquiq
c-draT t s?Tr {6-d e' ?
What do you understand by product life cycle ? Explain
its various stages. What are the importanies of product
life cycle in marketing rnanagement i

for{-s
(uNrT-.--3)

3" Te+ fift ri qqr otTyrq t' ? ,pu ftffi d e"6N q-f,r5q 
i

What is meant by pricing policy. ? Explain the types pf
pricing polieies.

Slefq'f i

(or)
"q*qTE fr-d-rrT errr-dt tl pim dirqtl ct"irr{rrF. S r vq-+}
frrrfr wS qqp6 ffir ftqr vtq, fi-qr\il d faq $d.qT
Gi-trr e't" Eqr oTrc Sfl s'etq t s6qd t ? ft-fq.rT otfuq I

"Wholesalers are superfluous in the modern chain of
distribution" Sooner they are abolished *oufJ U" ;;;;;; ,;;
the society." Do you are agree this saying ? Comment.

l3l

{or$. +

(uNrT-4)
4. fr-ms trq ol eTeJ e-f,r{q dQlT s{r.} fu ugffi fuT wt

qr-d tn- at-+) or q"dn o1fuq r

Explain the meaning of Sales promotion and discuss the
different methods rvhich can be adopted for that.

$emr

(or)
frquTc ar5lrrir qql t ? qrro t qrr?t oTrcl-r{i?Fnr deTI

TflG ct s-mTeT srfrq | ftqum oT$rtttq q,1 ffi qqr d ?

What is Marketing Research ? Throw light on its need and
importance in India. What are the limitations of rnarketing
research ?

q-sr{-s
(uNrT-s)

5. ftqum furuT q"[-fr d eqT oTrtrrw shq d ? qf, q]q{
frqriE fu"r"r sufi-& of ftM q-drqq 

I

What are the basic objectives of marketing control system ?
State the characteristics of an ideal.rnarketing control
system.

3TPISI

(or)
ftqqq d ffiqTfu-o, ord ;rqr t i Aqqr qqm zF} ftiiT
norq qqrfutr 6rdr t ? w{stET I

What are the social functions of Marketing ? How does
marketing influence society ? Explain.
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