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B. Com. (Part III) EXAMINATION, 2020
(Old Course)
(Optional Group B—Marketing Area)
Paper First
PRINCIPLES OF MARKETING
Time : Three Hours
Maximum Marks : 75
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Attempt all the five questions. One question from each
Unit is compulsory. All questions carry equal marks.
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Explain various types of Marketing Mix.
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Explain any three of the following :
(i) Marketing Philosophy
(ii) Integrated Marketing
(iii) Sales Promotion
(iv) External Forces of Marketing
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Explain the term of “Market Segmentation”. What are the
bases on which total markets can be segmented ?
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Explain any two of the following :
(i) Maslow’s Hierarchy of Needs
(ii) Consumer Behaviour

(iii) Psychoanalytical Model of Consumer Behaviour
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What do you understand by Product Life Cycles‘?'Expiain
its various steps.
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Explain any rwo of the following :
(i) Difference between Brand and Trademark
(ii) Product planning
(iii) New Product Strategy
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“Present Indian Market is depends upon online marketing
distribution channels” which is continuously weaking
traditional market distribution channels. Explain it.
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Explain any rwo of the following :
(i) Inventory Control Techniques
(if) Physical Distribution
(iii) Foreign Direct Investment in Retail Business
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In current Indian Marketing scenario online based
advertisement is one of the vital element of sales
promotion critically. Explain it.
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Explain any fwo of the following :
(i) Selling Process
(ii) Role of Media in sales promotion
(iii) » Personal sellings
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